
WITH THE ONSET OF SUMMER, LOMBARDY ESTATE AND Health SpaHealth Spa  

IS CELEBRATING A YEAR OF TREMENDOUS SALES, PERSONAL GROWTH 

THROUGH NEW AMENITIES AND ANOTHER INCIDENT FREE YEAR DUE TO 

INCREASED SECURITY MEASURES. 

Currently there are almost 57 Lakes Lombardy homes and 50 Lombardy Fountains units sold, with 40 
homes currently completed and 32 under construction on the vacant stands – plus multiple new plans 
submitted for approval of construction of further homes - with over 125 families living on the Estate.

 
There's a new Phase launch, a photo competition and a few sad good-byes. But to tell us more 

about what is happening on the Estate - here is the General Manager, Jonathan Faurie.

The Summer 
of Success

THE SUMMER IS MAGIC!

After a very dry spell the first summer rains have fallen and has 
transformed the estate gardens and parks into beautiful green and 
colourful areas to be enjoyed by families. We see breeding red 
knobbed coots (bleshoender) and Egyptian geese (kolgans) with 
their chicks on the lakes and water ways, various species of 
kingfishers catching fish from the lakes as well as various bird 
species building nests.
 
We realise that some of these sights are definitely Kodak Moments 
and we therefore decided to introduce a Photo competition for home 
owners to encourage them to send us their “Kodak Estate 
Moments”. Every two months a hamper worth R200 can be won for 
the best picture taken on the estate. Please submit entries to 
gm@lombardyestate.co.za.
 
The new Clubhouse is very popular with our residents and is fully 
booked on weekends up to December. We advise residents that 
want to use the Clubhouse to book well in advance to avoid 
disappointment.
 
The HOA would like to congratulate Servest on the wonderful and 
colourful changes made to the Estate's focus areas and nursery. As 
a valued service provider we appreciate their input into our 
landscaping vision and we believe we can win a Gold award at next 
year’s Sali awards with their help. We are also contracting additional 
Servest workers for the summer months to ensure that we keep up 
with the demands of a growing estate.
 
Lombardy's HOA are proud to announce that we once again had no 
security incidents on the estate in 2014. We are committed to always 
being proactive when it comes to security and therefore installed 1.5 
km of electric fencing on the east and northern boundary of the 
estate as well as upgraded our security control systems and 
programs.
 
Ask any agent and they will tell you that Lombardy Estate is currently the 
most popular development in the east of Pretoria. Most of my phone calls as 
General Manager are from people inquiring about stands and houses on the 
Estate. We currently have more than 20 construction sites and the HOA 
receives an average of 6 new plans a month for approval.
 
On a sad note JP Fourie and Jurie Willemse are leaving the services of 
Lombardy Estate to pursue other opportunities. They were an integral part of 
the successful operations of the Estate and we know that they will not only 
be missed by management but the home owners as well. We wish them well 
in their new endeavours.

General Managers 
Recommendation

FOR HOME OWNERS STAYING ON THE ESTATE THE 

NEW E-BIRDS OF THE KRUGER NATIONAL PARK APP 

IS A MUST. IT HAS MOST OF THE SOUTH AFRICAN 

BIRDS AS WELL AS THE SOUNDS THEY MAKE ON THIS 

APPLICATION. RESIDENTS CAN USE IT TO IDENTIFY 

THE VARIETY OF BIRD SPECIES ON THE ESTATE.

SALES HAVE BEEN SO GOOD OVER THE LAST 
COUPLE OF MONTHS THAT LOMBARDY IS 
RAPIDLY APPROACHING THE "SOLD OUT" 
MILESTONE OF BOTH THE FIRST PHASE OF 
LOMBARDY FOUNTAINS AS WELL AS LAKE 
LOMBARDY RESIDENTIAL UNITS. 

The developers have consequently decided to 
release the first cluster of Phase 2, consisting of ten 
beautiful new units, as part of Lombardy Fountains. 
These open, spacious townhouses consists of six 
3-bedroom, 3-bathroom and four 2-bedroom, 
2-bathroom units, and are already considered hot 
property in the marketplace, with 5 units already 
sold during the first week, and as of going to print, 
7 units are currently subject to offer.
 
For the latest wave of Lombardy marketing, we've 
focused mainly on the tremendous sales, the launch 
of the new Phase and the maturity of the Estate - 
promoting the successes through some of our latest 
Brand Ambassadors through printed media such as 
Beeld and Property Junction. We have also received 
some free publicity through an article published 
about the Soulstice Day Spa, promoting Lombardy 
Estate and adding to the overall exposure.
 
Looking at our website, the year so far has seen 
over 26 000 visitors, of which 70.9% are new. The 
pages most visited are the Stands, Lakes, Fountains 
and Contact Details - in that order. That means that 
people are looking at the product, and then want to 
know how to make contact. What is most impressive 
however is the amount of time people are spending 
on the site, with an average of over 3 minutes per 
session.

Lombardy
Brand Ambassadors

LOMBARDY ESTATE NEWSLETTER - DECEMBER 2014 

MARIUS VAN SCHALKWYK SENT US THE FOLLOWING LETTER:
It was our daughter Michelle Van Schalkwyk’s birthday (2 October) and her friend Hayley Booysen’s (24 October) 8th birthday celebration on 
Saturday 11 October.
 
The theme was FROZEN (from Disney’s latest movie FROZEN) and the kids had lots of fun on the slip & slides and jumping castle. 
The Clubhouse + Pavilion was a perfect setting for the ± 35 children with their parents.
 
The layout of the facilities is just perfect because we had 2 spit-braai’s on the one side (next to dam) whilst the children 
could play on the big grass area. Meanwhile the parents could sit back & relax in the Clubhouse & on the deck. Even when the 
weather turned a bit cold, all of us could move into the Clubhouse which had a cosy atmosphere with all the necessary 
amenities close-by.
 
All guests had a tremendous time and we want to thank you once again for all the help & willingness of Johnny, JP, Jurie and their staff to 
make the day as memorable as it had been. Lombardy Estate also held interviews with two new Brand Ambassadors, adding their voices to 
the list of existing ambassadors, speaking up about living on the Estate, and allowing us to use their comments in our marketing collateral.
 
Adriaan Odendaal, CEO of GLOVent Solutions, and owner of a Fountains unit and a member of the Lombardy HOA Board of Directors, 
invested in Lombardy a couple of years ago because of the lifestyle on offer, as well as the fact that the developers are spending a lot 
of effort and money in keeping the estate looking amazing and functioning like clockwork. "For someone renting out their home, like us, the 
constant attention and upkeep of the Estate is invaluable," says Adriaan.
 
Having been a longtime homeowner at Lombardy, Adriaan has seen the Estate weather the toughest of economic climates, with a 
definite plan. "What I found admirable about the developers of Lombardy Estate, is that even during the tough economic times of 
previous years, Lombardy had a no-nonsense attitude regarding quality and investing in the Estate itself. They wouldn't budge on 
price or quality, and would rather take a knock by selling less properties."
 
Then we have our new homeowners, Justin and Charlene Heine, who moved to the Estate only a couple of months ago and are actively 
advocating green living through switching to gas and converting to solar power. According to Charlene, living in Lombardy is like living in 
the wild. "After a long day, nothing beats getting home to Lombardy where you can just sit back, relax and watch the ducks. You get very 
lazy," she laughs.

For her, another major selling point that clinched the deal was the fact that there has been not one security incident since the start of the 
Estate in 2007. "With Justin being a pilot who is away for extended periods of time, security is a major factor when it comes to peace of 
mind," she says.
 

We are always open to comments and viewpoints of our homeowners. If you would like to be featured in our ongoing 

marketing collateral, please get in contact with Jonathan to arrange an interview.

GÉRARD LOMBARDO HAS JUST TAKEN OVER FROM 
WAYNE THE REINS OF THE LOMBARDY BOUTIQUE 
HOTEL.

Gérard has always had a passion for travel, so it’s no 
wonder that not only does he speak three languages, but 
he has over the last 30 years worked in 17 countries. 
Tahiti, Bora Bora, Bermuda, New Zealand, Australia, 
Sudan, Syria, Algeria, Ethiopia, France, Switzerland and 
The Gambia, are just some of the fascinating countries 
where he has travelled to, lived and worked.
 
“During my many travels, I have gained insurmountable 
experience and learned so many interesting facts not only 
about hotel management and operations, but about the 
varied cultures and the different ways in which business 
is conducted throughout the world.  There have been 
highs and lows and many challenges along the way, but at 
the end of the day, I have walked away stronger having 
gained something new from each experience.”
 
And tackling challenges seems to be something that Gérard 
handles with tremendous success.
 
“Maintaining and improving the high standards that have 
already been set at The Lombardy Boutique Hotel is a daily 
challenge,” he adds.
 
He first came to South Africa in 1984 and joined Protea as 
restaurant manager in Cape Town.  It took only a few weeks 
for the good South African climate and the hospitality of its 
people to make an impression on Gérard.
 
“I instantly fell in love with the country and its people 
and decided that this is where I was to settle down.”
 
Gérard joined the Kharafi group in 2007 as the general manager 
of The Kairaba Beach Hotel in The Gambia, West Africa. 

Lombardy Welcomes 
Gérard Lombardo to the team

 
A passionate man by nature and one who is a stickler for 
attention to detail, Gérard’s main ambitions are to maintain a 
motivated and happy team at the hotel as well as developing a 
personal relationship with customers and suppliers. He is also 
continuously implementing new ideas to ensure that The 
Lombardy Boutique Hotel lives up to its reputation of being the 
leading hotel in Pretoria East.

“I want people to think of The Lombardy Boutique Hotel 
as more than a hotel. It must be the number one meeting 
venue for both business and social gatherings and a place 
where people feel comfortable.”
 
The Lombardy Boutique Hotel has 20 keys, a 
banqueting hall that can seat 200 people cinema style 
as well as smaller meeting rooms and is rated as a 
5-Star full service luxury hotel.

Lombardy Boutique Hotel
Christmas Lunch

 

 

YOU ARE CORDIALLY INVITED TO JOIN US 
FOR A SPECTACULAR 3-COURSE CHRISTMAS 
LUNCH AT THE LOMBARDY BOUTIQUE HOTEL, 

INCLUDING LIVE ENTERTAINMENT, A GLASS OF 

SPARKLING WINE ON ARRIVAL, A SEPARATE KIDS 

MENU AND A JUMPING CASTLE TO KEEP THEM 

BUSY WHILE YOU ENJOY OUR DELECTABLE TAKE 

ON A TRADITIONAL CHRISTMAS LUNCH.

As the lunch is traditionally quite popular, making a reservation is esential.  Please call 087 725 5591 to book your seat.

 

 
For R350 per person, the menu includes the following:
 

Year End Functions

 

 

The menu is as follows:
 

 

 

WHEN IT COMES TO ORGANISING YEAR END 
FUNCTIONS, LOMBARDY ESTATE OFFERS A 
SPECIAL PACKAGE DEAL, WITH 4 BANQUET 
FACILITIES AVAILABLE THAT CAN ACCOMMODATE 
UP TO 120 GUESTS.

For R390 per person, the package includes welcome 
canapés, a 3-course menu, 2 bottles of house wine 
per table of 10, a standard set up Including chair 
covers and silver under plates as well as the venue 
hire.

 

To book for your year end function, please contact us on 087 725 5591 or email sales@lombardy.co.za

 

 

 
STARTERS

 
Tropical salad with prawns, shrimps, pineapple, cucumber and tomato finished with fresh lemon.

 Or

 Duck salad with mango, rocket, marinated mushrooms and parmesan flakes.

 Or

 Beetroot & pear salad drizzled with caraway dressing salad.
 

MAINS
 

Stuffed turkey breast with dried fruits & green peppercorns port wine sauce served with seasonal mixed vegetables.

  Or

 Char grilled pork medallions with honey and garlic served with mash potato.

 Or

 Roasted Lamb medallions with fresh mint red wine reduction.

 

DESSERTS
 

Black & white Chocolate with mango syrup & Anglaise basket with peanut brittle & chocolate fudge.

 Or

 Orange velvet cheese cake with mixed berries & litchi ice cream.

Or

 Fresh fruits & Anglaise.

 

 

 

 
STARTERS

 
Biltong Salad with tomato, cashew nuts, sesame seeds and feta rocket, drizzled with 

dressing.

 Or

 Ostrich Carpaccio with wasabi and ginger crispy.

 Or

 Avocado and Asparagus with an Italian dressing.

 

MAINS
 

Traditional Roast Turkey served with cape gooseberry and cranberry jelly on a port 
wine sauce.

 Or

 Crusted Grilled Kingklip with yellow split peas, cumin lime juice and ginger sauce.

 Or

 Wild Mushroom Risotto garnished with rocket and seasoned crumbs, drizzled with 

lemon oil.
 

{ All our main courses are served with vegetables and potatoes of the day. }
 

DESSERTS
 

Traditional Christmas Pudding with Brandy Sauce.

 Or

 Red Velvet Cheese cake.

 Or

 Mango Pudding garnished with raspberry sauce.

Or

 Tea, Coffee, Mince Pies.
 

 


